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STYLE NEW IN TOWN
Good advice Joan Horrvich

“Walkabout 
Europe” is 
Sarasota-based 
photographer 
Cliff Roles’ latest 
published venture: 
a coffee table book 
mingling photog-
raphy with witty 
commentary. Like 
so many creative 
accomplishments, 
it began with a 
journey: Roles’ 
whirlwind tour of 
Europe in 2013. 
(“Whirlwind,” as in 
22 towns and cities 
in 15 countries over 
the course of 53 
days.) Throughout 
his travels, Roles 
aimed his camera 
at whatever struck 
his fancy. “Walk-
about” documents 
the results and 
takes the reader 
on a photographic 
journey through 
the breathtaking 
vistas of Crete and 
Santorini; Dracula’s 
castle in Romania; 
and metropolises 

from Istanbul to Jerusalem, Warsaw, Helsinki and Berlin. You’ll share 
in Roles’ joy of discovery as he encounters unique people, cultures, food, 
scenery and history across a continent. It’s the next best thing to actually 
traveling to Europe and there’s no passport or plane ticket required. Avail-
able on Amazon.com. For information, call 685-9017; or visit cliffroles.
smugmug.com.

Amanda Stiff is a veteran of more than 25 years in the financial services 
industry. Access Advisors is her brainchild: an independent investment 
management firm offering financial coaching, counseling and education. 
She’s recently reinvented it with a new focus: women. The reason was 
simple. Stiff saw a need. “I first became aware of it while volunteering at 
SPARCC and the Women’s Resource Center,” she says. “My contempo-
raries are trying to recover from the financial recession and coping with 
elderly parents — and their own retirement often gets missed.” Guiding 
women to make smart financial choices soon became her passion and the 
new direction for Access Advisors. As Stiff sees it, it’s an idea whose time 
has come. “Women comprise half the American workforce,” she says. 
“Their careers are often interrupted by raising families, which can mean 
fewer Social Security benefits. Women need to save more and invest wisely 
to achieve financial independence. We’re here to help, and the time to start 
is now.” 1990 Main St., Suite 750, Sarasota; 366-7504; accessadvice.net.

Joan Horrvich has enjoyed a 
stellar career creating strategic 
marketing and communications 
programs for corporations and 
serving as a marketing consultant 
for nonprofit organizations. Art 
and culture have always been near 
and dear to her heart. After moving 
here recently from New York City 
with her dog, Truffles, she was 
delighted to accept the market-
ing and communications director 
position at the Ringling Museum.

 
Was this your first experi-

ence in our city?
No. I was familiar with Sarasota. 

I’ve visited my sister and her family here many times over the years. It’s a 
magical, beautiful place and I love living here.

 
What drew you to this position?
I love the visual and performing arts. Working with such a wonderful orga-

nization is a thrilling opportunity. The Ringling’s leaders and staff are pas-
sionate about their mission. Sharing that passion is an honor and a privilege.

 
What exactly does a communications and marketing director do?
I’m responsible for developing and directing a broad, institution-wide 

communications strategy in support of The Ringling’s visibility, reputation, 
fundraising, attendance and organizational goals. Basically, I think in terms 
of the big picture and also focus on the myriad details to bring the picture 
together.

 
Your impression of The Ringling so far?
Extremely positive. I’m constantly fascinated by the ever-changing nature 

of its artistic programs, performances, exhibitions and overall offerings for 
a wide range of audiences. It’s an impressively complex organization that 
engages the community on many levels.

 
Favorite three exhibitions so far?
Our newest exhibition, “Re:Purposed,” is spectacular and a definite must-

see! I also love Beth Lipman’s “Precarious Possessions” exhibition and the 
“De Vos Banners” exhibition.

 
Where’s your favorite place to relax at The Ringling?
The Bolger Campiello is a magnificent place to visit during the day and at 

sunset. Also, I love to walk through the courtyard of the Museum of Art and 
spend time just roaming the grounds.

 
Do you look forward to exploring more at The Ringling?
Absolutely. There is so much to see and do. The Circus Museum is a world 

of its own. John and Mable Ringling’s permanent collection of European 
paintings is so rich and tells so many profound stories. Our ever-changing 
exhibitions of contemporary and modern art are dynamic and extremely 
compelling. And our programs of performing arts transport me to other 
places and times. So far, I’ve really only scratched the surface. I’m learning 
so many new and interesting things about the organization and its fascinat-
ing history nearly every day.
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Have camera will travel

Communications director


